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As Colliers performed this study alongside the stakeholders of the Salina Industrial Park, a lot came to light 
about this site and its role in the greater Central Utah region. Over the past 10 years, most of Utah’s economic 
growth has happened along the Wasatch Front, with economic activity less robust in the rural parts of the 
state that rely on more traditional industries like mining and agriculture.

But things are changing — not just in Utah, but across the United States — as the COVID-19 pandemic 
transformed how people shop, where they work and how they live. These changes have given a major boost 
to rural locations that provide connectivity to larger metro regions but still offer a quieter, more family-
friendly lifestyle, like Salina. The Salina Industrial Park has the potential to complement the existing 
community and solidify its reputation as a place where people want to live and recreate.

Section 2: Area Competitiveness

Building a solid economic engine requires the ongoing competitiveness of a community and its available sites. 
This report focuses on top corporate relocation and expansion requirements, including the metrics identified 
in Area Development Magazine’s 2021 yearly survey (see the appendix) and by Colliers’ site expansion service 
experts across the country.

The Salina Industrial Park’s strengths include existing infrastructure and highway access. However, there is a 
lack of available buildings, a very tight workforce and very limited new and existing housing to support a 
growing workforce.

Section 3: Site Plan

The site plan for the industrial park and surrounding area needs to ensure enough room for large industrial 
users while still providing freeway visibility for small industrial flex space (those that can also be used for 
office or retail). Pure office and retail locations need the best access to I-70. Mid-size, light industrial and larger 
office space can create a buffer between the large/heavy industrial space and the flex space adjacent to I-70 
and surrounding residential areas.

Section 4: Targeting Future Businesses

Considering Salina’s workforce capabilities and existing infrastructure strengths, such as water, sewer, 
telecommunications (fiber optic service) and electricity, the following industries should be included in any 
attraction efforts:

1. Third-party logistics providers, such as XPO Logistics and J.B. Hunt

2. Highly automated manufacturing, such as manufactured home and automotive supplier facilities

3. Data centers, such as Switch or Digital Realty

4. Tourism-related businesses that will utilize Salina’s proximity to world-renown national and state parks

5. Organically grown businesses

https://www.areadevelopment.com/Corporate-Consultants-Survey-Results/Q1-2020/34th-annual-corporate-survey-16th-annual-consultants-survey.shtml
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Section 5: Marketing and Outreach

Marketing the site and the strengths of the area will be critical in procuring new businesses to and expanding 
current businesses within the Salina Industrial Park. A suite of print and digital outreach materials should use 
language that targets the business types recommended in section 4. Social media posts and email drip 
campaigns should target site selection consultants or real estate brokers who are hired by large businesses to 
evaluate locations across the country. The marketing strategy should include content created for the 
following top social media platforms:

1. LinkedIn

2. Facebook

3. Instagram

4. Twitter

Section 6: Incentives

Incentives play an important role in showing support for expanding businesses that are considering the area. 
Companies have dozens of options when looking for an expansion site, and they spend anywhere from $150 
to $500 per square foot when expanding into new space. This increases local property taxes and brings new 
annual payroll to the community. Incentives should be designed to share the burden of those costs and 
increase the chances of success. Currently, the State of Utah has several programs to include in marketing 
efforts, including the following:

1. Tax increment financing tools for public infrastructure extensions

2. Workforce recruitment efforts

3. Job creation grants and forgivable loans

4. Deferred or reduced development fees

Section 7: Recommendations and Next Steps

Colliers believes the Salina Industrial Park and surrounding area can attract new businesses that will diversify 
the economy, ease dependence on existing businesses, create new wealth in the form of wages earned and 
spent locally, create a critical mass of business that will encourage local job growth, and attract individuals to 
the community to support the workforce needed for new industry. In order to do this, Colliers recommends 
the following:

1. A strong marketing campaign targeted to a highly compatible workforce and industries

2. The development of a consortium of rural workforce partners, such as Snow College

3. Appropriate incentives used to offset the cost of creating a new corporate location
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Beyond infused industrial development, the Salina community needs renewed interest, more housing 
development and an opportunity to intentionally reinvent itself. The rise of ecommerce and the ability to 
work remotely as a result of COVID-19 are positive trends for proud, rural communities like Salina that 
embrace the nature around them.

It is vital to protect the character of a community while helping it evolve. There’s a delicate balance between 
meeting the needs of legacy residents and attracting residents who bring new life to the region. The 
community survey made it clear that many current, long-time residents want new growth and 
development, but many also want to preserve what makes Salina special. When executed correctly, 
economic development can create an environment that will work for everyone.
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Analysis of Area Potential

For a considerably rural community, the average household income in Salina is remarkably high, thanks in part 
to nearby mining operations. Major employers in the area include Barney Trucking, Sufco Mine and Robinson 
Transport. The 2019 unemployment rate came in at just 3.5 percent. 

Salina’s rural geography poses the greatest challenge in getting larger tenants to come to the industrial park. 
Areas with closer proximity to larger populations have better support for last-mile fulfillment, which requires a 
larger pool of employees in the immediate area (500–1,500 for larger ecommerce facilities). The Salina Industrial 
Park is best suited for light manufacturing, regional distribution centers and cross-docking product for 
companies that are traversing the I-70 corridor and need a convenient place to stop before or after crossing the 
Rocky Mountains. 

I-70 (a major transportation thoroughfare) splits off I-15 about 56 miles west of Salina. I-15 starts in Southern 
California and spans 176 miles north through Salt Lake City and Idaho all the way to the Canadian border. Goods 
traveling from ports and warehouses in Southern California travel through Salina on their way to Denver and 
beyond until I-70 eventually terminates in Baltimore, Maryland.

With such a large volume of traffic passing through Salina, the community has developed a hub for trucking and 
transportation. Several gas stations, fast food restaurants and convenience stores line both sides of I-70 near 
the State Route 89 offramp in Salina, providing motorists with plenty of options for fueling up before the roughly 
seven-hour drive over the Rocky Mountains into Denver. Various other service providers, such as truck repair, 
tires, travel-friendly restaurants and midgrade motels, line State Route 89 to support travelers on their journeys.

The motels in Salina also house visitors who come to town for equestrian and other regional outdoor events. For 
a community as small as Salina, the Blackhawk Arena boasts over 300 events annually, bringing tourism dollars 
to the community and overflowing the motels.

Seven County Infrastructure Coalition

Section 2: Area Competitiveness

* See the SWOT analysis in the appendix for more details.
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The Seven Counties has many strengths to offer new businesses and local populations:

• Large tracts of land for companies looking to expand into a dynamic environment

• Flexible pricing due to city ownership

• Freeway proximity for ease of access

• Existing infrastructure:

Water Wastewater

Fire hydrants Electricity

Fiber internet Natural gas

Improved roads Fire hydrants

Area weaknesses that may require adjustments and planning include the following:

• Limited workforce

• Above-average annual wages (the 2020 average household income was $59,508)

• Below-average education (13% college degree compared to 36% in Salt Lake City, Provo and Orem)

• Lack of existing and planned housing

• Distance to large populations (304 miles from Las Vegas, the closest population over one million)

Seven County Infrastructure Coalition

Section 2: Area Competitiveness

16,410

Snapshot of Potential Competitive Markets

18,237

Strengths and Weaknesses
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The population of Salina has not grown substantially over the years. The current population comes in at just 
under 3,000 residents, and 30 percent of the workforce resides outside of city limits. It is necessary to draw a 
commuter workforce from within a 45-minute drive.

Seven County Infrastructure Coalition | Colliers International

Seven County Infrastructure Coalition

Section 2: Area Competitiveness

Salina Drive Times



12 Seven County Infrastructure Coalition | Colliers International

Phase 1 of the Salina Industrial Park is a 245.5-acre improved site (with additional acreage available for 
development) on the north side of I-70, roughly 56 miles east of I-15 and 27.6 miles southeast of Scipio, Utah, 
on State Route 50. State Route 50 converges with I-70 in Salina then shifts east and converges with I-70 
servicing Denver and beyond.

The site is primarily flat and parallels West Industrial Park Drive , which originates slightly east of State Route 
50 and continues for a quarter of a mile into the Salina Industrial Park.

The elevation is 5,261 feet above sea level, and the park contains 55 total parcels, including 17 with active 
commercial businesses and 38 available for sale.

Click here to watch the Salina Drone Video

Salina Industrial Park Location

Seven County Infrastructure Coalition

Section 2: Area Competitiveness

https://www.youtube.com/watch?v=j6wwuCAfx8M
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11-Hour Trucking Drive-Time from Salina Industrial Park

Approximate Population Reached: 1,433,539

Approximate Population Reached: 38,381,105

Seven County Infrastructure Coalition

Section 2: Area Competitiveness

4-Hour Trucking Drive Time from Salina Industrial Park

Approximate Population Reached:
2,474,049

Approximate Population Reached:
38,381,105
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Based on our evaluation of the Salina community and the Salina Industrial Park, we propose the following layout:

For the sites immediately adjacent to I-70 and west of the Denny’s restaurant, we recommend flex-style industrial 
suites, which work very well in smaller communities. Flex space supports large expansion and works for small retail 
boutiques and various service industries. Proximity to the highway creates easy accessibility for both employees 
and patrons.

We also propose an RV storage facility west of the flex units to capitalize on the popular rural outdoor lifestyle in 
Salina. RV storage requires minimal infrastructure development but still has easy access to the interstate. While 
the location would be prime for future additional manufacturing or distribution facilities, it may take time to recruit 
such industries to the area. RV storage requires minimal development in the short-term with an eye toward 
possible long-term development.

Further west of the Kenworth Dealership, we recommend developing a retail pad and an equine-centric 
veterinarian clinic along the interstate for maximum visibility.

If feasible, a digital billboard along I-70 that advertises both community activities and local businesses would 
generate more interest in the community and promote events at the Blackhawk Arena to the tens of thousands of 
vehicles that pass by daily, further enhancing the arena’s image as the place in the west for outdoor events.

Although these recommendations are based on our collective evaluation at the time of the project, they are 
subject to change as circumstances evolve.

Proposed Layout for Salina Industrial Park



Currently Zoned 

for Industrial Use

Additional map coming soon
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Seven County Infrastructure Coalition

Section 3: Site Plan

Salina Industrial Park Water and Sewer Lines
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Fiber Infrastructure

The Salina region is serviced by Western FiberNet with a metro network that runs down West Industrial Park 
South. The central point-of-presence is located in Salt Lake City, with another major point-of-presence in Salina. 
Western FiberNet is owned by five independent Utah Telecommunications providers: All West Communications 
(Kamas), CentraCom Interactive (Fairview), Emery Telecom (Prince), South Central Communications 
(Panguitch/Escalante) and Uintah Basin Electronic Telecommunications (Roosevelt/Vernal). 
Customers include small, medium and large enterprises; medical facilities and networks; government and military 
facilities and networks; data centers; cellular companies; and financial institutions.

Western FiberNet Metro Network

Salina Industrial Site

Seven County Infrastructure Coalition

Section 3: Site Plan
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Seven County Infrastructure Coalition

Section 3: Site Plan

Zoning
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The industrial market in Utah continues to grow across the Wasatch Front as companies look for viable 
expansion options. Targeting certain types of businesses would allow the Seven Counties Coalition to create 
synergy and awareness of companies that would be a perfect fit for the area.

Increased demand for the following industry types nationally fits the available land, zoningrequirements and 
available workforce in the Seven Counties area. Offering competitive support to these industries will foster 
quick economic growth. Based on the results of the SWAT analysis (see the appendix) and a subsequent 
analysis of national trends in employment growth, the following industries would be a great fit for the Salina 
Industrial Park:

3rd Party Logistics (3PL) Centers: Third-party logistics are outside organizations (third-

party) that companies use to outsource elements of it’s distribution, warehousing and 

fulfillment services. Some 3PL centers in Utah include the following:

• Transgroup Global Logistics

• FUNOCO 3PL

• Anchor 3PL

Target 3PL Associations:

• CSCMP — Council of Supply Change Management Professionals

• IAMC — Industrial Asset Management Council

• IWLA — The resource for warehouse logistics

Target Automated Manufacturing Companies: There is a growing need for automation in 
manufacturing as companies look to reduce costs, increase efficiency and streamline 
processes. Some automated manufacturing companies in Utah include the following:

• Precision Automated Technology

• Silverstone Automation

• JR Automation

Target Automated Manufacturing Associations:

• Center for Operator Performance

• MCAA

• Control System Integrators Association (CSIA)

Seven County Infrastructure Coalition

Section 4: Targeting Future Businesses 
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Preferred Industry Types

http://www.transgroup.com/
https://funoco.com/
https://www.anchor3pl.com/
https://cscmp.org/CSCMP/Membership/Corporate_Membership/CSCMP/Join/Corporate_Membership.aspx?hkey=79a06e6a-e919-482e-aaeb-249cd79fa3f6&gclid=CjwKCAjwn6GGBhADEiwAruUcKjoBQ39Wjezy_WVm3vrub5nYIzgowKCyIjG_EBLp5Wk85Xooo-OR5hoCGtUQAvD_BwE
https://www.iamc.org/
https://www.iwla.com/
https://p-a-t.com/
https://www.silverstoneinc.com/
https://www.jrautomation.com/
http://www.operatorperformance.org/
http://www.measure.org/
http://www.controlsys.org/


Data Centers: Data centers are facilities with racks of computer servers that are always 
online to provide cloud storage for clients. Single clients or several companies can be 
served in one facility. Examples include the following:

• Microsoft

• Apple

• Amazon Web Services

• 365 Main

• Digital Realty Trust

• Switch

• Equinix

• NTT Communications

• Data Foundry

Data Center Associations and Trade Shows:

• AFCOM — association

• 7X24 Exchange — association and trade show

• The Green Grid — association

• Open Data Center Alliance — association

• Data Center World — trade show

• International Telecoms Week — trade show

• Internet of Things — trade show

Seven County Infrastructure Coalition

Section 4: Targeting Future Businesses 
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Equine

• More large-scale events
• Additional hotels
• Additional restaurants
• Additional vendors
• RV parks
• Equine hospital

National Parks/State Parks

• Assist local vendors in securing commercial use authorizations (CUA)
• Guided mountaineering or backpacking
• Bike tours
• Kayak trips
• Photography workshops
• Scuba diving classes
• Fishing trips
• Food

Four-wheel and All-terrain Vehicles

• Dealership

• Sales and service

• Rentals

• Additional events

• MFC-sponsored events

• Use of indoor arenas

Balloon Festival

• Expand advertising

Mountain Biking

• MFC-sponsored events

• Increase trail system
• Sponsor racing

Prioritizing efforts to attract new visitors, destination organizations and tourism groups will benefit the local 
economy of Salina. Efforts should be focused on the following areas:

Seven County Infrastructure Coalition

Section 4: Targeting Future Businesses 
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Tourism

Click here to see the State of Utah’s 2019 Travel and Tourism Report

https://gardner.utah.edu/wp-content/uploads/2019-TTtrifold.pdf


Site Selection Consultants

Colliers
• John Krueger
• Bret Swango
• Monty Turner

Jones Lang LaSalle
• Matt Samler

CBRE
• Erik Stavriotis
• Chris Schastok

Cushman & Wakefield
• Amy Gerber

Newmark Knight Frank
• Bob Hess

Biggins Lacy Shapiro
• Andy Shapiro
• Tracey Hyatt Bosman

Partner with a site selection consultant to create a location strategy for companies who might find the Seven 
Counties to be a viable option for their business. An experienced site selection consultant synthesizes 
knowledge from multiple disciplines to evaluate location decisions for growing companies.

Fostering Small, Organically Grown Business

• Start-up of the Year Awards with cash prizes (example)

• Coalition of start-up leaders in large metro areas

• Familiarization (fam) tour of young businesses (example) 

• Snow College
• Technology department
• Robotics department
• Diesel mechanics

• Fam tour of Ecosystem in Salt Lake City
• Inc Magazine ranked Salt Lake 3rd for high 

growth companies

• Connect with Neoito, who partners with start-up companies

• Lassonde Entrepreneur Institute

• 1 Million Cups — A weekly gathering of entrepreneurs from
around the valley to meet people, listen to presentations and
drink coffee

Seven County Infrastructure Coalition

Section 4: Targeting Future Businesses 
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Site Selection Strategy

https://www.startupofyear.com/
https://commerce.idaho.gov/content/uploads/2016/06/How-to-Conduct-a-Familiarization-Tour.pdf
https://www.snow.edu/offices/index.html
https://www.neoito.com/
https://lassonde.utah.edu/startup-resources-in-salt-lake-city
http://www.1millioncups.com/saltlake


There are six industries in Sevier County that exceed the national average for jobs compared to population, 
representing a workforce with an attractive existing skillset.
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The median advertised wage of $22.46/hour decreased 33.3 percent in the from June 2020 to May 2021.

Seven County Infrastructure Coalition

Section 4: Targeting Future Businesses 
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Site Selection Strategy



The community survey indicated a strong desire for a local steakhouse restaurant in the Salina community. 
Unfortunately, population demographics indicate that a steakhouse — as well as various other amenities in which 
the community expressed interest — would be difficult to support. However, local events and tourism greatly 
increase the number of visitors to the community, bringing an increase in spending. If Salina can quantify the 
number of unique visitors the Blackhawk Arena draws to the community, it may be easier to justify a national 
steakhouse chain or other large industries, specifically near the Blackhawk Arena or industrial park.

Seven County Infrastructure Coalition

Section 4: Targeting Future Businesses 
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Creating a Sense of Place for Salina
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Digital and Print Marketing Materials

One pagers or flyers
Industrial park promotion
Community promotion
Seven County Coalition promotion
Industry-specific targeting

Email Campaigns

Email platforms — Use Constant Contact or Mailchimp for easy-to-build email campaigns
Drip campaigns — Create synergy around events or important dates over the course of a week
Singular outreach

Marketing Events

Company and consultant visitation
In-market fam tours:

• Blackhawk Arena
• Annual Festival
• Annual Trail Ride

Out of Market Visits

Look outside of your area to get a better understanding of what neighboring markets and business are doing
Site Selection Consultants
Company Direct
Tradeshows

Calling Campaign

Company Direct
Consultants Direct

Social Media Campaigns

LinkedIn
Twitter
Facebook
Others

Attracting business, investment and tourism is an important part of the Seven Counties economic growth. 
Play an active role in influencing perception through marketing on the county level, chamber level and local 
business level.

Seven County Infrastructure Coalition

Section 5: Marketing and Outreach

27 Seven County Infrastructure Coalition | Colliers International
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Incentives play an important roll in attracting new companies as well as helping local, existing companies stay 
in the area and create new jobs. However, incentives cannot replace an ongoing beneficial business climate 
that supports both new and long-standing businesses in the area. 

Incentives fall into two primary categories: placemaking and traditional cash/cost offsets programs. Both 
types of incentives should be used to create the best opportunity for job creation in the region.

Placemaking Incentives

Workforce

• Create a viable workforce for new companies
• Focus on training, attraction, retention

Real Estate

• When buildings are not currently available, 
business have nothing to move into

• Create policy to promote speculative building
• Consider how long it will take for a developer to 

design, permit and build new space

Branding Identity

• Use community funds to promote business and 
recreational visits to Salina

• Consider how Salina can leverage the brand to 
mark Salina as a business location

Ongoing Costs

• Address ongoing costs for doing business in 
the region

• Consider whether the costs of operating a 
business in Salina are competitive with other 
Utah locations

• Understand that companies considering Salina 
may be able to locate in many other similar 
locations across the country

Traditional Incentives

Cost Offsets

• Impact fees
• Development costs
• Property taxes
• Permitting time and fees
• Timing to full facility utilization

Ongoing Costs

• Cash grants
• Job creation grants
• Training grants
• Real property improvements

29 Seven County Infrastructure Coalition | Colliers International
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When considering new incentive programs within Salina, Sevier County or the Seven County region, it is 
important to utilize and potentially overlap with current incentive programs that exist at the state level. This 
can help differentiate the region without having to spend resources at the local level alone.

The State of Utah has more than a dozen programs that should be regularly promoted and used in order to 
attract new job creation to Salina and the Region.

Existing Utah Incentives

Recycling Market Development Zone Program
Many industries and companies have recycling at the core of the raw material sourcing or for scrap 
production material.

Enterprise Zone
Salina Commercial Center is within an enterprise zone; however, the program expires in 2023.

Targeted Business Tax Credits
The purpose of the Targeted Business Tax Credit (TBTC) program is to encourage private investment and 
the creation of jobs in rural Utah counties with populations less than 25,000. Awards reach up to $100,000 
per project to businesses with eligible Community Investment Projects (CIP).

Local Tax Increment Financing
Salina City has an active reinvestment agency that can partner with the local school district and Sevier 
County to provide property tax increments to reduce development costs. Financing can be stacked with 
state-level incentives.

COOP Marketing and COOP Cafeteria Programs
Leverage buying power with similar tourism partners for better visibility and better purchase pricing.

EDTIF
Receive state tax increment financing for 30 percent of future revenue.

Rural Economic Development Tax Increment Financing (REDTIF)
This is the same as EDTIF, but the thresholds for qualifying are lower than in metropolitan areas.

Rocky Mountain Power Partnership
Receive potential rate reduction and economic development initiative funding.

Sales and Use Tax Exemptions for Manufacturing Equipment

30 Seven County Infrastructure Coalition | Colliers International
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Based on the findings of this report, Colliers recommends several incentives in order to best recruit 

new businesses and support existing companies:

Infrastructure
• Infrastructure incentives allow for a mechanism to fund public infrastructure like water, sewer and road 

extensions necessary for the new company’s use.
• Examples include EDTIF or similar tax increment financing tools.

Workforce Recruitment
• These programs help a company find the right employees.

Job Training
• Leverage state-level programs as well as educational institutions like Snow College.

Wage Reimbursements
• If employees are hard to find, grants can cover a portion of a new employee’s wage during a fixed 

training period.

Job Creation Grants and Forgivable Loans
• Many new grants are structured as a loan that can be forgiven if certain terms are met, such as new 

employee numbers, average wages or capital investment.

State Incentives
• Provide a local match to state programs.

Housing and Transportation Stipends
• In a tight labor pool, companies may need to recruit from outside the region. Partner with the company 

to offer a monthly commuting stipend or a relocation bonus.

Sales Tax Increase
• Creation of a local, temporary sales tax increase, usually in the quarter-to-half-cent range, for a business 

attraction fund can support one or more of the above incentives.

Property for Sale by the City
• A large cost of locating in a new city is the real estate, but the Salina Industrial Park is city owned. The 

city can offer land at free or reduced rates or offer a 100 percent deferred payment. Revenue-based land 
leases allow a company to pay for real estate over a longer term based on a small percentage of gross 
revenue or net profit.

Deferred Development Fees

(Performance based incentives should be the standard practice.)

31 Seven County Infrastructure Coalition | Colliers International

Seven County Infrastructure Coalition
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Recommended Incentives
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We believe that the best course of action for the Salina Industrial Park at this time is to develop smaller flex 

industrial sites that will bolster existing community businesses that need to expand and will draw in new 

industries and services to the park.

Leveraging the existing brand and Salina’s relationship with the Blackhawk Arena will increase visibility for 

Salina and the industrial park. Target industries that will complement the Blackhawk Arena  — especially 

activities around equine culture and outdoor living — so that tourists have access to amenities that will 

encourage them to spend more time and money locally. Such amenities include an RV park, equine veterinary 

clinic, additional retail and service businesses.

It is vital to continue to define Salina’s character. Every transformational change in culture, economics or 

politics creates new opportunity. The Salina Industrial Park has the potential to benefit the community both 

economically and culturally. Both private and public entities should come together with input from the public 

to generate results that will satisfy the greatest number of people.

Recommendation highlights include the following:

• Workforce attraction is a top concern. Build programs and partnerships to bring new residents to Salina.

• New housing is a must to attract new residents.

• Build workforce partnerships within the seven counties to address current workforce needs in the area 
and attract new people to the region.

• Utilize the county partnership to advertise available jobs and housing to bolster employee and resident 
attraction.

• Help employers attract new employees by offering paycheck bonuses for commuting over 45 minutes.

• Create visibility and promote lifestyle events.

• Let the area’s lifestyle (such as equestrian events) guide the development of new residential 
developments. 

• Create incentives to help with job recruitment and infrastructure programs, such as TIF, specific to the 
industrial park.

On behalf of Colliers, we are thankful to have had the opportunity to partner with the Seven County 

Infrastructure Coalition in completing this assessment. We want to continue to be your partner and use this 

report to build a place that inspires and best serves the interests of the community at large.

We look forward to seeing this project take flight.

Recommendation Highlights
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Watch video Here
https://youtu.be/j6wwuCAfx8M

https://youtu.be/j6wwuCAfx8M
https://youtu.be/j6wwuCAfx8M
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Local Schools

Name of School Students Enrolled

North Sevier High School 294

Salina Elementary School 437

North Sevier Middle School 234





Available Higher Education

Name of School Students Enrolled Distance from Salina

Snow College Ephraim 3,513 34 Miles North

Snow College Richfield 539 20 Miles South

Brigham Young University 33,517 97 Miles North

Provo College 914 98 Miles North

Utah Valley University 37,282 100 Miles North

Mountainland Tech College 329 100 Miles North

Utah State University Eastern 2,172 106 Miles North

Uintah Basin Tech College 1,000 190 Miles North
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Clients’ Site Selection Priorities
We also ask those taking the Consultants Survey to rate the location factors their clients consider when 
making new facility, expansion, or relocation plans as either “very important,” “important,” “minor 
consideration,” or “of no importance.” We then add the “very important” and “important” ratings 
together in order to rank the factors in order of importance.

As to be expected, availability of skilled labor was rated as “very important” or “important” by 100 
percent of the consultants, ranking that factor No. 1, as it was in the previous year’s survey. With 
competition for labor so intense, it’s no surprise that the labor costs factor was ranked No. 2 with a 98.3 
percent combined importance rating, and practically tied with highway accessibility at No. 3, with a 98.2 
percent combined importance rating. At least in the ranking of the top factors, the Corporate Survey and 
Consultants Survey respondents tend to agree.

The consultants put state and local incentives in the No. 5 spot, considered “very important” or 
“important” by 93.1 percent of the respondents. That’s not surprising considering 80 percent of them 
say their clients expect them to negotiate and manage incentives. Also, the respondents to our 
Consultants Survey are serving much larger firms in terms of employment numbers, and larger firms are 
the ones usually courted with incentives by state and local economic developers. Additionally, more 
than 80 percent of these respondents say cash grants, tax incentives, and incentives in the form of free 
land, utility-rate subsidies, and infrastructure support are most important to their clients.

More than 90 percent of the responding 
consultants also rate available land and 
available buildings as “very important” or 
“important.” In fact, three quarters believe a 
shovel-ready/pre-certified site is very or 
somewhat important to their clients. 
Consultants’ realization that getting an 
operation up and running is critical in today’s 
competitive marketplace is also reflected in the 
nearly 90 percent combined importance rating 
of expedited or fast-track permitting.



Geraldine Gambale, Editor, Area Development Magazine

https://www.areadevelopment.com/Corporate-Consultants-Survey-Results/Q1-2020/34th-annual-corporate-
survey-16th-annual-consultants-survey.shtml
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Is Salina a Safe Place to Live?

Somewhat Important

Important

Very Important
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9%

18%9%

38%

What Business would compliment the Industrial Park?

MFC

Service Industry

Tech

Tourism

Warehouse/Distribution

6%

30%

41%

23%

How Important are Shopping Opportunities?

Not Important

Somewhat Important

Important

Very Important



6%

24%

36%

34%

How Important is Housing Selection?

Not Important

Somewhat Important

Important

Very Important

Salina 2020 Estimated Housing Units

Unit Type % of Housing

2020 Total Housing Units 1,137

Owner Occupied Housing Units 61.9%

Renter Occupied Housing Units 29.6%

Vacant Housing Units 8.6%



5%

6%

33%56%

How Important is Education?

Not Important
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How Important are Employment Opportunities?

Not Important

Somewhat Important

Important

Very Important
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How long have you lived in Salina?
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Age in Place
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Work out of Salina?
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Are you aware of the Industrial Park?
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How do you feel about Salina's Future?
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Would you like to see more Businesses in the Industrial 
Park?

no

yes

depends
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Rate Salina's Ameinities

Rate Salina's Ameinities


